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Tastes

Great

because
the

tobaccos
are!

21 Great Tobaccos make 20 Wonderful Smokes!
CHESTERFIELD KING tastes great, smokes mild. You get
21 vintage tobaccos grown mild, aged mild and blended mild,
and made to taste even milder through its longer length.

Tastes great, smokes mild...because the tobaccos are!

.

ORDINARY CIGARETTE
CHESTERFIELD KING

LENGTH means milder taste

The smoke of a Chesterfield King
mellows and softens as it flows
through longer length ... becomes
smooth and gentle to your taste.
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WortdfWhde Web

Wedcome to the Universe of HyperText

Access o this information is provided as part of the ) X
project The WWW project does not take responsability for the accuracy
of information provided by others

How to proceed

References 10 other information are represented Mke this . Double-cick
on 10 jump 10 relsted informabon

General CERN Information sources

Now choose an area in which you would ke 10 start browsing The
sysiem curren®y has access 10 three sources of informadion. With the
indexes, you should use the keyword search option on your browser
CEAN rformagon A general keyword index of information made
available by the computer Centre, Inciuding
CERN, Cray and IBM help files, “Writeups®,
and the Competer Newslefer (CNL) (This Is
e same data on CERNVM which is also
avallable on CERNVM with the VM ERND
command )

A keyword index 1o the CERN telephone
book by function

nfo

You can access e intemet news scheme
(Seeinformagion for new wiars ) News
aticles are distributed typically CERN-wAde
or worldwsde, and have a finite Matime

ay be of general interest at CERN Inchude

Or

%3 15 the first version of e NexdStep WorldWideWeb application
ith the libWWW Abrary. Bug reports 10 www-bug@info cem.ch
heck e kst of known bugs in he webd o0

sachine, see 350 the following topics
on this Wordwide'web asolication

%35 was the ongnal prototype for the World-Wide Web. Many
‘owers for other plaforms now @xdst  Read the web for detals

ou should configure the newsreader code in s appliicalion to Kinow
nhere your local news (NNTP) sraver is. Type in a ferminal window
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History of

Marketing

Channels

— 1)
E
i
i

=

1905
The University of Pennsylvania offers
a course In “The Marketing of Products”

1922
N oo everieiny
= »= commences

S

SIS of television advertising

1941
first recorded use

g% by
i

5
%

sets the stage for sites like Flickr
and Photobucket

1999
aeeommmmgm

&5 1996
rA;I( identification of viral marketing

1991
Integrated marketing communications
gains academic status

1985
desktop publishing democratizes

g the production of print-advertising

@ 1980s
development of database marketing

emergence of relationship marketing

emergence of computer-oriented spam
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). Bright Vessel

RELATIONS

STORIES =
IBITIONS @
= PLACED ARTICLES
COMMENT & OPINION =
COMFERENCES
BrightVessel.com - MEDIA
pe 4 =aue LIVE SEMINARS YOUTUBE oMY
REVIEWS et 1 H
[~ CORPORATE SOCIAL  PUBLIC
RESPONSIBILITY SPEAKING LIFE CASTING
FILE SHARING MEDIA TRAINING =
= CASE STUDIES RSS m T
VIDEO
° TELE-SEMINARS COMFERENCING
SOCIAL BOOKMARKING
GEOLOCATION -
SERVICES HOSPITALITY
WORKSHOPS — CINEMA
. PODCASTS
TELE BUSINESS T et
MARKETING |  NETWORKING
o o
PRODUCT WIKIS - SPONSORSHIP
LAUNCH o
PROFESSIONAL °
CATEGORY
QUALIFICATIONS INSIGHTS  AUDITING GEOMAPPING FLY POSTING NA:‘KE:TDING
. = DIRECTORIES
— p— © REFERALS . ROAD
CUSTOMER POINT OF PURCHASE
mosmen = !
IN-HOUSE TRAINING SETTING @ m— T . *"
ON-LINE DISPLAY BROCHURES
N AFFILIATE GUERRILLA POINT OF SALE
N 1 POINT OF SALE o T .
cmo’ X (Fresroum emme
b, N-APD = CONSUMER CREDIT ACT
N ADVERTISING GAMMNG PROMOTIONAL =
N GIVE-AWAYS
1500000° &
N QR CODES . l b= PCI COMPLIANCE
N DATA MINING / om MARKET RESEARCH (MRS)
INVESTORS INPEOPLE %, WESINAR N MAGAZINE o -~ CH
N TELESALES —- J
Ny SCREEN ;’ 1 b= TPS / CTPS
3 CASTING
VIRTUAL ll L ] 1 : ( NEWSLETTER = = FINANCIAL SERVICES (FSA)
ADVERTISEMENTS
COMPETITIONS NETWORK / 9 - VERISIGN
EVENTS NEWSPAPER =
CATALOGUES = b ABC AUDIT
- SMS INSTANT = ADVERTORIAL =
ASSOCIATIONS MENBERSHID MESSAGING LEGAL
cLues COMPLIANCE
VOUCHERS =
SKYPE
How t: his m,
= PROMOTIONS ow to use this map
FEEDBACK Qur Markating Map tool will heip you plan your
g v EMAL marksting communications strategy. The map
mUC:%%tE TRADE MAGAZINES prowides an overview to halp you understand the
L. FAX paths you can taka that bast Jign with your
E-BOOKS business.
i Tha channals you work In should rafiect your
DIRECT - L NS Marketlng Routes communication plan. ¥ you need help outiining
— \. your pathe, pleasa contact us at
Ideas@brightvessal.com.
ADVERTISING DiGITAL
WEBSITE

RELATIONSHIP DATABASE
EVENT DIRECT
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Created g,

A I Hallam
The Digital Marketing Map

S Thrive online
&ALLP\\A Display Ads 4

Video Ads 4

Vision Uinkedin Native Ads
b Programmatic

Storytelling
Mission Inzzgran  Amazon Ads
= Smart Goals

Roadmap Fraialh L Shopping Case Studies

= Engagement k Marketplaces Testimonials
&8 Twitter g

UTM
i Tracki .
Awareness Whatsapp X;/hltri Fress racl ing Reporting
Li Releases C'a" Tag Man'agement
i i ve I
Consideration ST Tracking

C i ) Attribution Competitor
Audiences erversen Podcasting Modelling Intelligence

Data Capture Multi-

Lead Scoring channel

® 1T
Social Sell
( \ Lead Nurturing ocl Seing

Automation

International
SEO

Ecommerce
Workflows

Securi Accessibili
Lead Technical i &
Generation SEO
£\ ra"

Business Intelligence Schema gﬁ?iessw
\/ S
Heuristics

- e
Email Neuromarketing

Marketing nding

Pages
Brand Intelligence

Design (X Social Proof
Unified

Search
On Page SEO R Link Speed
)

Building

O
Content Calendar 6 6
uUXx

Scalability
Hero

Content Webinars Legal Compliance

Retargeting
CMs
CONTENT MARKETING Blockchain v )
Virtual Reality i Remarketing

Mobile
Visual

i Functionality

o @ HallamAgency
Demographics Personalisation

ADVERTISING Y Campaign Tracking The Clock Tower, The Gridiron Building,

. Talbot Street, | Pancras Square,
Content Marketing Web

Experience Search Predictive Nottingham. London, NIC 4AG
Analytics mmmm Selling Analyﬂcs NGI 5GG 0800 622 6100
Social m—— Strategy

Advertising e Emerging Hallam.co.uk 01159480123
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The Clock Tower, The Gridiron Building,
Talbot Street, | Pancras Square,
Nottingham. London, NIC 4AG
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CATEGORY _ BABY BOOMERS GENERATION X GENERATION Y GENERATION Z GEN ALPHA

Wepisiar Be cool Dude  Ace Bling Funky 4 Fam lit yeet
Slang terms proper English Peace Groouy Rad  Asif Doh  Foshizz GOAT Slay hundo oof
if you please 3
‘ Way out Wicked ‘ 6 Whassup? Yass queen m idrc
Born: < 1941 . ‘ Born; 194¢ Born; 1965-1979 Born: 19801994 ‘ ’ Born: 1995-20( . Born: 20
Age: 744 Age: 55-7 Age: 40-54 Age: ) Age: 10-24 Age: un
=
: World War |l Moon landin Stock market crash September 11 GFC Trump / Brexit
Social markers LA i : it ” e
I .
Iconic cars 2 > .
Model T Ford Ford Mustang Holden Commodore Toyota Prius Tesla Model S Autonomous vehicles
B, - N ;
Iconic toys - Tr & (o .C: o.o
Roller skates Frisbee Rubix cube BMX bike Folding scooter Fidget spinner
] — | =
2 * L] :
Music devices . =@ =
Record player Audio cassette Walkman iPod Spotify Smart speakers
LP, 1948 1962 1979 \ 008 Now
Leadership o\ L 9— L
style N \—O\/ (“"Q‘) / N |
L L L L
Controlling Directing Coordinating Guiding Empowering Inspiring
Ideal leader Commander Thinker Doer Supporter Collaborator Co-creator
Learning style Formal Structured Participative Interactive Multi-modal Virtual
Influence/advice Officials Experts Practitioners Peers Forums Chatbots

Marketing Print (traditional) Broadcast (mass) Direct (targeted) Online (linked) Digital (social) In situ (real-time)



Digital Marketing Salary 2021

The salary of digital marketing professionals is between $40K and $97K per year.

The salary per job title is:

Junior Digital Marketing Professionals (no-experience) — S40K per year

Digital Marketing Specialist [5 to 9 years of experience) — S55K per year

Digital Marketing Manager (10+ years of experience) — S97K per year

Digital Marketing Freelancers — hourly rate is between S50 — $200 per hour
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Sales Marketing Supervisor
Tehran, Iran, Islamic Republic of

Data Storyteller & Analyst

Tehran, Iran, Islamic Republic of

Marketing Automation Specialist

Tehran, Iran, Islamic Republic of

Digikala Mag Technology Senior Editor

Tehran, Iran, Islamic Republic of

PR Specialist (Twitter)
Tehran, Iran, Islamic Republic of

Graphic Designer
Tehran, Iran, Islamic Republic of

Marketing

Marketing

Marketing

Marketing

Marketing

Marketing

Marketing Data Analyst
Tehran, Iran, Islamic Republic of

Content Marketing and UGC Senior Specialist

Tehran, Iran, Islamic Republic of

Marketing Insight Supervisor - Fashion

Tehran, Iran, Islamic Republic of

Account Management Specialist

Tehran, Iran, Islamic Republic of

Senior Campaign Specialist
Tehran, Iran, Islamic Republic of

Marketing

Marketing

Marketing

Marketing

Marketing

o 4T J£Lsinn g Jelio 03111 cole s osnle

lgizxn sulgi g Ulig)—9 «LyliL



fou> yitjgol 0L | oloe)lgn ax

o3yl Je Lo g Jélinn 63301 ole i yuoylg>
lgixn sulgi g Uiigy—9 . LyljL



Cross-Discipline Expertise

e ————————
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Expertise
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“— C @ alexa.com/siteinfo/imooc.ir p g
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An
amazoncom
@ Alexa company SOLUTIONS ¥ TOOLS ¥

Alexa Rank Audience Geography

All visitors to this site in the past 30 days

This site ranks:

406,011

In global internet traffic and engagement
over the past 90 days

GO g|e site:imooc.ir

- Q Al [ Images = News : More

&

)

> About 1,340 results (0.27 seconds)

< Google promotion
90 days ago Today
#259,207 #406,011

Country Alexa Rank Visitors by Country
— . = Iran 82.(

& Improving your Alexa Rank

11,898

& Start free trial for all audience metrics
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An
@Alexa T SOLUTIONS ¥ TOOLS ¥ PRI
company

Alexa Rank Audience Geography

All visitors to this site in the past 30 days

This site ranks:

In global internet traffic and engagement “w B K
1 7,788 over the past 90 days

GO g|e site:faranesh.com

Alexa Rank #

Q. All &) Images (&) News : More

90 days ago About 7,250 results (0.25 seconds)
#12,835 Google promotion

Country Alexa Rank

v Visitors by Country
& Improving your Alexa Rank = Iran 80.4%

500 o
B2 United States . 10.9%

&R Australi?'\'jf-’l [J..CLH.LD 9 \J..CLUJ.D OAHS!: CDJ.C W uLDJLQQ
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