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Businesses that not only
own their customers and
know who they are, but
are speaking to them and
listening to them, will have
a definite advantage going
forward.

Robert Befumo

Head of Ecommerce
Strategy and Marketing,
Farkfield Commerce
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Gilobal container freight costs

$1,000 U.S. per 40-foot container

$10 —

$0 | I | | |
2015 i6 17 18 19 20 2021

*Based on eight major shipping routes

Sourced from Drewry in The Economist
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Some brands are seeing ad costs go five
than [before] to drive the same amount o

Ben Jabbawy
Founder and CEOQO, Privy
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Retail ecommerce sales worldwide
from 2014 to 2024

In billion U.S. dollars

2014

— 1336 As more businesses

— o are online, it’s harder and

o harder to be found by new

I— Lass customers. Because it’s so

o easy to start online now,

2018 there are definitely rising
costs of customer acquisition.

Paid ads are getting really

expensive, not to mention

S Apple iOS 14 release, whi

. 4591 has made it more diffi

2022 track results in ad

I 6350 Mel Ho
Senior Product

Sourced from Statista Mal"ketlr‘lg Lead, Shﬂplfy
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Carl Rivera
VP of Shop, Shopify

As the world has
moved online and as
commerce has had its
second renaissance,
the side effect is that
customer acquisition
costs have risen to
enormous levels. The
clear solution for
brands is to increase
their repeat rates and
increase customer
lifetime value.
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The brands that speak to everyone speak to no one.
brand differentiation means what the brand stands
the product is made, or the way they engage their a
consumers are looking for differentiated experien
brands they can connect to.

Morgan Brown
VP Growth Marketing, Shopify

Consumers want to know how brands use their data

| will only share my personal information with a brand if required

e e1%
85% I'm increasingly concerned with how brands use my personal information
of brands believe they're offering e 57%
PETSOﬂa“ZEd EKpEfiEHGES, while ﬂl'll'f I am OK with brands | like using my personal information to deliver relevant content and offers
60% of consumers seem to agree I 44%
The State of Personalization in 2021, Twilio Segment I have refused to buy from a brand because of concerns around personal data use

I— 40%

Sourced from Shopify eCommerce Market Credibility Study, 2021
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Customers are looking for
brands to align with their
values. They are calling out
complacency and demanding s .o e
transparency. A purchase e Dlolpday w1yl ¢
now represents your values,

a demonstration of shared

beliefs between customer

and brand.

S 55T o

Sarah Brown
Founder, Pai Skincare
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Retail social commerce CHINA
sales in China versus the 5351.3 B
United States, 2021

In blllion LS. dollars

Brands build loyalty, not products. It’s key for brands
develop their own DTC strategy and model to be ab
build a strong, independent brand. Social comme
definitely an opportunity for brands to reclaim th
by owning the customer experience and the rel
with customers, versus selling on Amazon, wh
king and your brand is an afterthought.

UNITED STATES

$36.6B

Etienne Mérineau
Senior Director of Marketing,
Heyday by Hootsuite

Sourced from eMarketer
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61%
Growth in livestream selling app installs globally

between January 1, 2021 and September 30,
2021, compared to the same time period in 2020

Internal Shopify data

My prediction is that in a coup
the hottest role for a brand
going to be a head of live sho

Kevin Gould —
Co-founder, Glamnetic

Percentage of consumers who say the
ability to easily reach customer service
in the channel of their choice influenced
their decision to purchase

-

GLOBAL AVERAGE

NORTH AMERICA

EUROPE. MIDDLE EAST. AND AFRICA
56%

ASIA PACIFIC

Sourced from Shoplfy eCommerce Market Credibility Study, 2021
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Building relationships
with customers is going
to be the number one
thing, not only through
your website but all
channels. Your brand
presence and message
have to be active and
engaging across your
website, email, and social.
This is not only because
acquisition is challenging,
but also because brands
will see the need to keep
a dialogue going with
their customers.

Robert Befumo
Head of Ecommerce Strategy,
Parkfield Commmerce

RV
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Percentage of consumers who are significantly more
likely to buy from brands with a local presence

NORTH AMERICA ASIA PACIFIC “
49% 42%

EUROPE. MIDDLE EAST.
AND AFRICA

50%

So many businesses have closed, so the
availability, and a new wave of really cool,
businesses are goingtopopup.It'sag
think about expanding into a physical s|

Kimberly Smith
Founder, Marjani and Board of Directors, Mational Retail Federation

GLOBAL
AVERAGE

4'7%

Sourced from Shopify eCommerce Market Credibility Study, 2021
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- Business
Chain Store Intelligence

Management

Loyalty
Management

ERP

Campaign

POS & Mobile POS Management

Customer Omnichannel Customer )
Service O Sales Experience Smart Objects
Customer

Customer
Engagement

E-commerce
B2C & B2B

EDI Social Mining

i

Business Process
Management
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*Do you have any questions?
*Kashisaz.com
eCaspianoxin.ir

*0913 9090 824

*@caspian_oxin

*moeen.kashisaz@gmail.com
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